
Why Twitter:
All social media plays a vital role in modern
promotion. Twitter is no exception. Twitter is a
great place to communicate with followers -
share images, videos, events and links to
websites.  The advantage of Twitter is that it’s a
real time communication information network.
You can share immediately the latest
information with fans. The statistics are
impressive. Twitter has more than 500 million
registered users and generates 340 million
tweets a day. That’s a lot of information we can
tap into and share.

How it works:
Once you have set up your Twitter profile, your
network of fans and associates follows you. 
You can then follow them. Twitter works in real
time so you can instantly communicate with
whoever follows you; have a real-time chat
with them and others can share in this
exchange. For example, Twitter is a simple and
quick way to let everyone know your plant of
the week, or gardening tip for the season.

Privacy:
One of the biggest issues with all social media is
privacy. While Twitter offers all the mechanisms
to protect privacy, it’s best to think of it as open
to the world. Remember that whatever you put
up on these sites is there forever. Anything
private doesn’t belong on social media.

Setup:
Don’t be overwhelmed by Twitter. When you
first enter the “Twittersphere” it can seem
daunting. It is more jargon driven than
Facebook. But once you get the hang of it, you
will become a Twitter sensation in no time.
Creating your account is easy. Just set up your
profile page and start tweeting. An important
tip when setting up your account is to select a
catchy or appropriate username that people
will easily associate with you, or your work.

Link Twitter to Facebook:
If you are a regular contributor to Twitter and
Facebook, link your Twitter account to your
Facebook profile or fan page. That way, 
anything you post into Twitter will automatically
upload to your Facebook account. This can be a
useful tool for fans that follow only one source
of social media.

Top tips and tricks to using Twitter:

• Tweet on a consistent basis, to keep your
profile and content relevant for your
followers.

• Retweet interesting and informative posts 
to your followers.

• Link Twitter to Facebook and vice versa.

• Advertise to everyone that you are on
Twitter, never assume they know or will
look.

Frequently asked questions:
Why would I want to use Twitter? Self
promotion is part of the media world. This
hasn’t changed and certainly won’t in the
future. Social media is a great medium for
getting directly to your fans and getting their
feedback. Twitter makes it easy for them to
follow you. For example, tweet where you are
presenting; link followers to your articles; and
give immediate seasonal tips for the garden.

How do I get started? Before creating an
account, write a simple plan. Think about how
you would use Twitter for work and promotion
and write down your strategy. It is also worth
looking at other users to get an understanding
of how Twitter works for them 

Does HMA have a Twitter account? Yes. The
HMA Twitter account has been a great way for
the association to keep members informed of
events, member activities, and other relevant
information. The HMA has 90 followers, but is
trying to build that number @HMAAustralia and
also increase the number of HMA members it
follows. Follow the HMA and it will follow you.

Terms to know:
@ Symbol with a username (@joebloggs) as
used in a tweet is called a mention.

# Hashtags are used to mark keywords or
topics in a tweet. These are created organically
by other tweeters.

Connect tab is where you can see any
interactions and mentions between you and
followers. You can see if your content has been
favoured, retweeted, or if your username
mentioned.

Discover tab is where you can see top tweets
and trends that are relevant to your interests
and connections, find who to follow, find
friends or browse categories.

Handle is the username created with an
accompanying url, eg. Twitter.com/joebloggs

Follower is another user that has chosen to
follow you.

Following is when you choose to follow
someone’s account on Twitter.

Tweet is a post on Twitter that consists of 
up to 140 characters that you can link to video,
images or other links. You can include your
location if required.

Retweet is when you forward another users’
tweet to your followers.

Further information: 
twitter.com or search online.
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